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HOW DO INDIVIDUAL AGENTS
COALESCE?

MOBILIZATION OF REAL ESTATE AGENTS
INTO REALTORS®

MAINTENANCE OF NAR

REAL ESTATE LOBBY'S RESOURCES &
STRATEGIES



NEWS IN MPLS

"REAL ESTATE MAN SWINDLES A
POOR WIDOW™, MPLS, 1941

“READ ALL ABOUT IT!”



MOBILIZATION INCENTIVES

1913 INVENTION OF WORD “REALTOR™

1916-20: NAREB ADOPTED T} &
ENFORCED ITS USAGE IN COURT

SOCIAL BENEEITS OF LOCAL BEOARD;
MIDDLE-CIEASS STTATUS

MILES TN 200 CINFIES BYS 1925



NICHE MAINTENANCE

NARISAS 1.25 VI MEMBERS
NOVIABLLE CONMPETITORS
FOCUS ON CORE MISSION

LOBBY ON NARROW' PORTEOLIO OF
ISSUES



LOBBYING RESOURCES

INEFORMATION: SUPPLIED BY LOBBYISTS
VOTES: SUPPLIED BY MEMBERS
MONEY: SUPPLIED BY PACS



Figure 1. 2004 Congressional Lobbying Expenditures
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Source: Calculated by author from data in The Center for Public Integrity, "LobbyWatch", <http://www.publicintegrity.org/lobby/>.



Figure 2: 1998-2004 Total Congressional Lobbying
Expenditures by Industry

NON-PROFITS

|
| |
HOSPITALS
TV, MOVIES,| | | |
| |
| |

& MUSIC|
MANUFACTURING

HEALTH WORKERS |

REAL ESTATE %
SECURITIES |

& INVESTMENT |
OIL & GAS

COMPUTERS

| | |

| | |

TELEPHONE | ‘ ‘ ‘

UTILITIES]| ‘ ‘ ‘
BUSINESS

ASSOCIATIONS]| ‘ ‘ ‘

| | |

| | |

| | |

GOVERNMENT

ELECTRICITY

FINANCE

PHARMACEUTICALS ‘ ‘ ‘ ‘ ‘ ‘ |

$0 $100,000,000 $200,000,000  $300,000,000 $400,000,000 $500,000,000  $600,000,000 $700,000,000 $800,000,000

Source: Calculated by author from data in The Center for Public Integrity, "LobbyWatch", <http://www.publicintegrity.org/lobby/>.



NAR LOBBY ¢

\V

1998-2004, NAR! SPENIF $68.6 V]
LOBBYING CONGRESS

[T RANKED! 11" AMONG TOP 100
CONPANIES



NAR VOTES

1.25: VI MEMBERS, LARGEST TRADE
ORGANIZATHON

MEMBERS IN EVERY LEGISLATIVE
DISTRICT



Figure 3: 1991-2005 Total PAC Contributions to
US Congress by Industry
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Source: Calculated by author from data in PoliticalMoneyLine, "Money in Politics Databases," <http://www.fecinfo.com/>.



Figure 4. Real Estate / Construction Partisan PAC
Contributions to US Congress by Election Cycle, 1991-2004
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Source: Calculated by author from data in PoliticalMoneyLine, "Money in Politics Databases,” <http://www.fecinfo.com/>.



NAR PAC

RAISED $8.9 M BY 9-80-05
RANKED 6" AMONG ALL PACS



Figure 5: Financial Ties to Economic Sectors
Among State Legislators, 2001

Sector Legislator Ties
Finance, Insurance, & Real Estate 37.2%
Miscellaneous Business 29.7%
Other 20.3%
Communications/Electronics 15.2%
Agribusiness 14.1%
Lawyers & Lobbyists 14.1%
Health 13.1%
Education 10.1%
Energy & Natural Resources 9.5%
Government 7.1%
Transportation 6.2%
Construction 5.9%
Defense =0
Labor 0.8%




Figure 6: 2004 Total Campaign Contributions
to All State-Level Offices
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Source: Calculated by author from data in The Institute on Money in State Politics, “Follow the Money,”
<http://www.followthemoney.org/Research/index.phtml>.



Figure 7: 2004 Campaign Contributions to All
State-Level Offices Among Economic Interests
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Source: Calculated by author from data in The Institute on Money in State Politics, “Follow the Money,”

<http://www.followthemoney.org/Research/index.phtmi>.




Figure 8: 2004 Campaign Contributions to All State-Level

Offices Among Finance, Insurance, & Real Estate
2% 0oz

204 B Accountants
196 B Banks & lending institutions
304 O Commercial banks
O Credit unions
B Finance & credit companies
B Finance, insurance, & real estate
® Insurance
O Investment holding companies
B Miscellaneous finance

220/ B Payday/title loans
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U Real estate
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B Securities & investment
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Source: Calculated by author from data in The Institute on Money in State Politics, “Follow the Money,”
<http://'www.followthemonev.ora/Research/index.ohtml>.



CONCLUSIONS

SELECTIVE MATERIAL BENEEITS
= REALTOR®
= VIES

SELECTIVE NONMATERIAL BENEEITS
= CODE OF ETHICS

= SOCIAL BENEFITS

= FEDERATED STRUCTURE



NICHE STRATEGIES FOR
SURVIVAL

HIGEIMEMBERSHIE PENETRAINON
NOVIABLE COMPETITORS
EOCUSED MISSION

NARROW' ISSUE PORTEOLIO



LOBBY RESOURCES

REAL ESTATE INDUSTRY RANKED! Z01 [N
$ LOBBYING CONGRESS; 1998-2004

NAR RANKED: 11"

40% OF STATE LEGISLATORS HAVE
FINANCIAL TIES TO FIRE SECTOR

NARIL.25 M MEMBERS LIVE INFEVERY
LEGISLATIVE DISTRICT



PAC $

FEDERAL: LESS $ EMPHASIS THAN
LOBBYING

GIVE MORE $ TO REPUBLICANS

STATE: RELATIVE EMPHASIS ON PACS
x REAL ESTATE IS 40% OF FIRE SECTOR
= FIRE SECTOR IS 20% OF ECONOMIC SECTOR

s BUT $ ARE SMALL
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